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OVERVIEW: WHAT’S INCLUDED:

In a crowded marketing landscape, making your emails stand

out from the competition can feel like an impossible feat. When - Email Marketing Checklist
done effectively, though, they can help build relationships, Tips and brainstorming
nurture leads, and ultimately convert them into loyal customers. ideas to help you create

successful campaigns

Use these tips to craft compelling marketing emails
that capture attention and foster engagement.

BUSINESS IN ACTION MAGAZINE - DECEMBER 2024 www.businessinaction.com

VECTEEZY.COM



IN

Know your audience

O Segment your email list based on
demographics or purchasing history for
targeted messaging to different pockets
of your audience.

Brainstorm: \What are your ideal customer
demographics (e.g., age, interests, location)?
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Create a strong subject line

O Keep it short (under 50 characters and
6 to 10 words), clear, and intriguing.

[0 Briefly preview the email’s content,
highlighting the value proposition.

O Personalize it with the recipient’'s name
or a reference to their past purchases.

Brainstorm: Come up with five subject

lines that meet these requirements (“Winter
Sale Starts Now!” or “We noted you enjoyed
X—why not try Y?").
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Include a strong call to action

O Tell recipients exactly what you want
them to do, being specific about the step they
should take and what they'll get as a result.

[ Inthe email, make the directive
visually appealing.

Brainstorm: Write three clear and concise
CTAs for each of these categories: Shop Now,
Download Here, and Learn More.

Be intentional with your design
O Pepper your emails with intriguing
visuals to capture interest.

O Keep the design clean, professional,
and mobile friendly.

Brainstorm: Sketch a simple layout for
your email that includes essential elements
like text, images, and a CTA button.
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